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The Death of Conversation
We are in our own bubble. We are 

disconnected, twittered and pho-
to-shopped. In our world of OMG, 
LMAO, GTG and WTF, we are by 
ourselves in a group, oblivious of the 
world around us. Our universe has 
shrunk to texts, emails, Snapchat, 
Whatsapp, Facebook, Instant Messag-
ing, and Skype, and we communicate 
without lifting our eyes from the small 
screen.

Conversation has 
become a thing of the 
past. Face-to-face inter-
action, uninterrupted by 
a hand-held device, is to 
be mourned. Quality talk 
is dead. The planet of the 
apps has taken over. We 
are witnessing human 
devolution, according to 
some observers.        

The news travels with 
the speed of lightning. 
There are touch-tones, 
video links, laser dis-
plays, satellite confer-
encing, robotic doctors 
performing complicated 
surgeries, and of course 
the most breathtaking 
of them all, the smart 
phone.

The information is at 
our fi ngertips and it is 
driven by the ubiquitous 
and unpretentious appli-
cations or apps. There 
are several networks that 
install apps with remark-
able fi nesse to keep us 
connected. We are over-
whelmed and saturated 
by choices, and whether 
we accept it or not, we 
are living on the plan-
et of the apps. In 2007, 
Steve Jobs had a vision 
and he revealed to us that 
the smartphone would 
change the world. He has 
been proven correct mil-
lions of times over.

The smart phone has 
invaded our lives. It has 
taken over privacy and 
is shaping society in a 
way that few would have 
imagined ten years ago. 
The statistics are worry-
ing. The average smart 
phone has over 40 apps 
and ‘each day new mo-
bile devices are activated 
than there are children 
born into the world.’ 
Researchers have found 
that over 1.3 million An-
droid devices are activat-
ed each day. What this 
means is that in the space 
of 24 hours four times as 
many smart phones are 

are questions of privacy. 
How safe are we with 
voice recorders, cameras 
and instant messaging?

Despite the draw-
backs, studies have 
found that the smart-
phone and its apps could 
be benefi cial to society. 
One study states that, ‘ 
in developing countries 
every ten extra mobile 
phone per 100 people in-
crease the rate of growth 
of GDP-per-person by 
more percentage point-
by say, drawing people 
into the banking system.’

Asian countries were 
running away with the 
internet and the result 

was felt in the booming 
economies of the region. 
These included countries 
such as Taiwan, Japan 
and South Korea with 
China not far behind. 
But Africa has played 
‘catch up’ with remark-
able speed and it is rap-
idly expanding its smart-
phone capability. The 
continent sees itself as 

the fastest growing mar-
ket for mobile phones. 
During the years 2000 to 
2010, smartphones grew 
by 30 percent in Africa, 
when compared to the 
previous ten years.

The rise of the smart-
phone poses questions 
about the development 
of apps to run them. One 
view is that the eff orts 
to develop apps should 
be made relevant to the 
needs of the continent. 
Some of the key provid-
ers such as Nokia, Sam-
sung, Blackberry and 
Tecno are taking account 
of this view.

South Africa is the 
largest smart-
phone mar-
ket, followed 
by Tanzania, 
Nigeria and 
Kenya. The 
launch of Uber 
in South Af-
rica is seen 
as an exciting 
i n n o v a t i o n . 
This app puts 
transportation 
at one’s fi n-
gertips. As far 
as the future is 
concerned, it is 
expected that 
the rising con-
sumer class in 
Africa will cre-
ate the market 
that will defi ne 
the role of app 
developers.

Asia has 
had the lead 
in smartphone 
t e c h n o l o g y. 
The major on-
line retailers 
say that more 
than 60 per 
cent of their 
purchases are 
from Asia, es-
pecially Japan. 
The messag-
ing app LINE 
has more than 
100 million 
users in Asia 
and more than 
10 per cent are 

Japanese. When the mo-
bile carrier Domeco en-
tered the market custom-
ers had to pay about $3 
per month to use it. Why 
was Domeco so popular? 
The answer is that most 
Japanese access the in-
ternet using their phones 
rather than their person-
al computers. Since the 
majority of Japanese use 

trains to go to work it af-
fords them the time to do 
business on the web, to 
play games and network.

One of the biggest 
users of smartphones is 
China with a market of 
240 million and this is 
expected to reach half 
a billion by the end of 
2018. The US has a 
user population of 150 
million. Once the Great 
Firewall is lifted the 
apps competition will 
burst at the seams for the 
Chinese market. India 
boasts the ‘big bang’ in 
smartphone use and was 
Asia’s fastest growing 
smartphone market in 
the fi rst quarter of 2014.

One cannot discount 
usage in Singapore and 
Hong Kong where over 
60 percent of the popu-
lation has smartphones. 
One of the drawbacks 
to this technology is ad-
diction. The addiction to 
social media and video 
downloading is seen as 
a disorder and psychi-
atrists are working to 
have them listed in the 
manuals. Treatment cen-
ters have been set up in 
South Korea, China, Tai-
wan and Singapore.

The millions of apps 
and smartphones have 
drowned out real con-
versations and rela-
tionships. They have 
changed us; when we are 
with each other we can’t 
resist being busy on FB 
and other feeds. We sit 
through college lectures 
playing with our phones. 
It is our new reality. One 
way out of this is to put 
away the smart phones, 
and other forms of social 
media, for one day each 
week.

As a start, it would 
be great to fi nd out who 
your neighbors are and 
greet them with a smile. 
It could lead to a won-
derful conversation.  

set up than babies are 
born.

Once a smart phone 
is activated it keeps us 
busy. The average per-
son checks his or her 
smart phone at 
least 150 times 
a day. The apps 
are checked dai-
ly for around 
130 minutes 
while surfi ng 
the web, check-
ing and send-
ing emails, take 
up a big chunk 
of time. The 
smart phone has 
around 45 apps 
that are used 
regularly but 
how many apps 
are in existence?

A c c o r d i n g 
the latest fi g-
ures, the num-
ber of apps that 
are in the United 
States, includ-
ing Apple and 
Google ver-
sions, amount to 
a staggering 1.5 
million. There 
are 750,000 
of these in the 
Apple App 
Store and about 
450,000 of them 
have never been 
d o w n l o a d e d . 
The life of an 
app can be short 
and swift as one 
in every four is 
discarded after 
its fi rst use. 

While the use 
of apps in social 
media is widespread it is 
in the gaming industry 
that the apps have made 
their presence felt. In 
the last year, apps in the 
gaming industry have ac-
counted for nearly 50 per 
cent of usage. The fi g-
ures for social media are 
not as high as one might 
think. The apps that are 
used in social media are 

around 26 per cent.
We live in an age in 

which health and well-
ness matter. One would 
have thought that there 
would be an explosion of 
apps that relate to health 
issues, but surprisingly, 
these apps account for 
only 1 per cent of the 
media content.

It is estimated that 
by the end of 2018 there 
will be about 2 billion 
smartphones that are 
connected and around 
2 billion apps would be 
downloaded. This means 
that there will be an app 
for almost everything.

This abundance of 

technology may not be 
the panacea to cure all 
ills. One of the draw-
backs is that the apps 
have created a sense of 
dependency. We feel 
lost without them. The 
telephone kiosks with 
the slots for coins will 
quickly fade away as 
the latest smartphones 
hit the market. But there 

It’s time to walk in the park, 
admire God’s creation, and talk 
to our neighbors.


